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2009 INTERNATIONAL TRADE: EXECUTIVE SUMMARY 

The Maine International Trade Center (MITC) was created by the Legislature in 1996 to 

increase access to global markets for Maine businesses. Since its creation, MITC has 

provided services to thousands of Maine companies through research and logistics 

assistance, educational outreach, gubernatorial trade missions, and participation in 

international trade shows. MITC is a public-private partnership with state funding 

through the Maine Department of Economic and Community Development, and private 

funding provided by the membership dues of its nearly 300 members. MITC is based in 

Portland and has an outreach office in Bangor. 

The 2000ôs were a decade of growth for the international trade sector in Maine. In 2000, 

Maine exported $1.8 billion in products annually. In 2009, Maine exported $2.3 billion, 

representing a 28% increase since 2000. In addition, Maineôs economic reach has 

become much more global in the last decade. In 2000, Maine companies exported to 

160 countries, and exported at least $100,000 of product to 83 countries. In 2008, 

Maine companies exported to 163 countries, and exported at least $100,000 of product 

to 99 countries. 

Despite a decade of success, 2009 was a challenging year for Maineôs export 

community. Exports began to decline considerably amid the global financial crisis 

beginning in the fourth quarter of 2008. Maine exports fell off their record 2008 pace by 

24% in calendar year 2009. Trade numbers did, however, show signs of recovery in the 

summer of 2009. 

In 2009, MITC responded to more requests for information than at any time in its 

history, as Maine businesses sought new markets for products. In addition to directly 

assisting businesses, MITC offered a number of trade education programs to its 

members and to the community; led Maine delegations to several industry-specific trade 

shows; issued a report on foreign direct investment opportunities for the alternative 

energy sector; and led a Gubernatorial Trade Mission to Spain and Germany that 

generated an estimated $21 million in sales for the emerging renewable energy 

industry.   

The future of international trade in Maine is bright as more and more Maine companies 

learn of the tremendous opportunities available in foreign markets. In 2010, MITC will 

continue to reach out to Maine businesses to grow the number involved in international 

trade. 
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2009 SERVICES OFFERED 

TRADE ASSISTANCE ï Trade requests increased 6.4% in FY09 

MITC offers market research and trade consulting services to Maine businesses. The 

research staff at MITC has access to the latest technical and statistical information, and 

the expertise to apply that data to a Maine businessôs 

particular situation. MITC staff is trained to quickly 

deliver information that is easy to understand, whether 

trade data and statistics; tax and tariff rates; import and 

export regulations; trade leads; or logistics information. 

Despite a difficult economy, MITC fielded 1,207 requests 

for technical assistance in FY09. This represents more 

technical requests in FY09 than at any time in the Trade 

Centerôs history, and 6.4% more than in FY08. This is a 

testament to the importance to Maine businesses of finding new customers and 

developing new markets in order to weather an 

economic storm. In addition to inbound 

requests for services, in 2009 MITC staff 

stepped up outreach efforts and site visits in 

order to encourage more businesses to think 

strategically about export opportunities. Over 

700 company visits were made by MITCôs staff 

in 2009. 

   

TRADE EDUCATION PROGRAMS  ï FY09 program attendance up 7.3% 

MITC offers several programs and events each year to serve the ever-changing needs 

of Maineôs business community. Issues and topics covered vary from year to year, 

depending on the demands of MITC clients, and the latest trends in the international 

marketplace.   

In 2009, 686 Maine business people and community leaders attended a MITC trade 

education event. Events ranged from several ñLunch and Learnò gatherings, featuring 

industry or country-specific experts sharing business experiences at informal lunch-time 

discussions; to an industry meeting to respond to the lobster price drop; to Maine 

International Trade Day featuring over 200 attendees, trade education workshops, and 

a keynote address by a nationally-recognized trade expert.  
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In addition to Trade Education events, MITC also co-

hosted several international and intercultural 

programs, attracting 422 additional participants. These 

included events concerning the International Relations 

Planning Committee (IRPC), World Affairs Council 

(WAC), and others.   

New informational programs in 2009 were largely in 

response to changing economic trends in Maine and 

beyond. In January, MITC hosted a well attended 

gathering of secondary and post-secondary 

educational institutions from across the state to discuss ways to further tap into the $15 

billion international education industry that is estimated to contribute over $30 million 

annually to Maineôs economy.1 This event has since begun a significant dialogue about 

international opportunities, and has allowed some schools to begin to work together on 

international endeavors. As a result of the positive feedback and results, MITC has 

continued to monitor educational opportunities, and hopes to encourage and participate 

in further development of ñStudy Maineò, an international education consortium. In 

January 2010, MITC hosted a follow-up educational program specific to recruiting 

students from India. 

In March 2009, over 80 people attended an event in Bangor dedicated to explaining 

foreign investment opportunities in the alternative energy sector. The overwhelming 

attendance and positive feedback at this event 

led to the development of a report on 

ñCanadian Investments in Alternative Energyò. 

This event also laid the groundwork for a 

successful Gubernatorial Trade Mission to 

Europe in October that focused on alternative 

energy development. In 2010 and beyond, 

MITC will continue to build on the momentum of 

this sector, and has scheduled a follow-up 

program in February 2010. 

In the fall of 2009, MITC offered several of its traditional trade education events, 

including ñDoing Business in Chinaò; ñGlobal Logisticsò; ñExport Insuranceò; and ñTools 

of Tradeò.  2010 promises to be another great year of programs with topics covering a 

number of new and traditional international trade themes. 

                                                 
1
 Source: NAFSA: Association of International Educators 
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Maine International Trade Day 2009 at UMaine in Orono 

MITC hosted the 29th Annual Maine International 

Trade Day in May at the University of Maine. 

Trade Day 2009: World Economic Outlook drew 

nearly 225 people from business, education, and 

government for the event. 

After welcoming remarks from UMaine President 

Robert Kennedy, MITC President Janine Bisaillon-

Cary presented on the current State of Trade to 

the morning plenary session, followed by a panel 

of Maine businesses discussing the state of their 

markets and strategies for the future in an era of changing global trade. 

The dayôs events were capped by a networking reception and awards luncheon at the 

Wells Conference Center. Governor Baldacci and Janine Bisaillon-Cary presented the 

2009 International Trade & Investment 

Awards, followed by a keynote address by 

FCIA Management Vice President Byron 

Shoulton, who shared his thoughts on 

economic trends in Maineôs major 

overseas trading partners. 

The luncheon was then followed by a 

ñmatchmakingò event that connected 

dozens of Maine businesses with a 

number of foreign trade and consulate 

offices. These one-on-one meetings 

provided opportunities for the Maine businesses to learn about international 

opportunities, and introduce themselves to foreign representatives.  

Trade and Investment Awards in 2009 included: 

 Exporter of the Year ï Elmet Technologies, Inc. 

 Service Provider of the Year ï A.N. Deringer Logistics 

 International Innovator of the Year ï Lee Academy 

 Foreign Investor of the Year ï Cooke Aquaculture, Inc. 

 Presidentôs Award ï Cathy Lee, Lee International 

 Future Global Leader ï Andrew Totman 
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TRADE M ISSIONS AND TRADE SHOWS ï FY09 Missions yielded $9.8 million of 

projected export sales ï up 3% from FY08 

Key to the international success of many Maine businesses is access to international 

trade shows. Every year, the Maine International Trade Center collaborates with 

industry groups and federal and regional trade organizations to provide access to some 

of the worldôs largest trade exhibitions.   

In 2009, MITC organized the following 

international trade events: Gulfood in the 

U.A.E, and an accompanying trade 

mission to Dubai and Abu Dhabi; MEDICA 

(Medical and Biotech Industry Show) in 

Düsseldorf, Germany; the Vietnamwood 

Trade Show; and the Gubernatorial Trade 

and Energy Mission to Spain and 

Germany. The events in calendar year 

2009 set new records for projected sales 

for participating Maine businesses. Sales 

in FY09, from July 2008 to June 2009, are 

estimated at $9.8 million. In the first half of FY 2010, Maine companies project export 

sales of over $25 million as a result of the Gubernatorial Trade and Energy Mission to 

Europe; MEDICA 2009; and Vietnamwood 2009. 

Trade Mission ï February 2009: Abu Dhabi and Dubai/Gulfood Trade Show,U.A.E 

The U.A.E. has been a country of 

interest for MITC and our businesses for 

some time. Surveys to our membership 

indicated a strong level of interest in 

developing markets in the U.A.E. The 

U.A.E. represents one of the highest 

economic growth countries over the past 

decade. Average annual percent of 

increase in terms of real GDP is 7.5% 

during this period. The U.A.E. is also the 

4th most trade dependent country in the 

world (trade as a percent of GDP).   
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In May of 2008, MITC hosted a Food Export program, ñFocus on Dubaiò. A survey 

conducted after this program indicated significant interest in companies participating in 

a MITC-led and organized booth at the 2009 Gulfood Trade Show. Gulfood represents 

the largest food industry trade show in the Middle East. 

MITCôs trade mission to the U.A.E. followed two different 

tracks. One track had companies participating in the Gulfood 

show, while the other track had companies participating in 

pre-arranged one-on-one business meetings through the 

U.S. Foreign Commercial Service. 

Maine businesses participating included: Catch a Piece of 

Maine, Portland; Greenhead Lobster, Stonington; LaBreeôs 

Bakery, Old Town; Sea Bags, Portland; Sullivan and Merritt 

Constructors, Hermon and Gray; and Technology Systems 

Inc., Brunswick. 

Industry representatives participated in either pre-arranged one-on-one matchmaking 

meetings in Abu Dhabi and Dubai or participated in the Gulfood Trade Show. One-on-

one meetings were organized by the U.S. Foreign Commercial Service and MITC; the 

Gulfood show participation was organized by MITC. Maine participants made 107 

serious-level business contacts in the region, and estimated sales as an immediate 

result of the trade mission were reported at $3.2 million. 

Trade Show ï September 2009: Vietnamwood in Ho Chi Minh C ity , Vietnam 

Vietnamôs wood industry has grown 48% annually 

over the past six years. Currently, there are some 

2,000 wood processing enterprises that are net 

importers of wood, and provide a market for Maineôs 

Eastern White Pine. Due to the market potential and 

interest from Maine softwood producers, MITC 

decided to participate at Vietnamwood 2009, 

bringing Maine companies to the trade show in Ho 

Chi Minh City in September. Softwood Export 

Council funds were utilized to subsidize the majority 

of the travel, marketing, and booth costs for participating companies. 

MITC staff attended the trade show to promote the Maine Softwood industry along with 

the Timber Resources Group of Farmington and Hancock Lumber of Casco who was 

represented by its broker for Vietnam. Visitors to the booth included companies and 

individuals from Vietnam, China, India, Taiwan, Australia, and New Zealand. A number 

of contacts were made, and over $1 million of sales have been reported. 
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Trade Show ï November 2009: MEDICA in Düsseldorf, Germany 

The biotechnology, medical device, and medical product industries in Maine are a 

growth industry seeing sustained export growth over the past five years. The 

biotechnology industry is one of a few in the United 

States generating positive gains in 2009 exports 

over 2008 exports. 

The Maine International Trade Center has co-

organized the ñBest of New Englandò exhibit at 

MEDICA since 2006. Other New England states 

involved are New Hampshire, Vermont, Rhode 

Island, and Connecticut. The ñBest of New Englandò 

booth provides Maine companies access to the 

most important and largest medical products and services trade show in the world. 

Maine companies receive prime location exhibition space that is best suited to small-to-

medium sized companies, with additional services provided through international trade 

specialists from MITC and other states. In addition, key North American companies 

attended the show, which offered numerous cross-selling opportunities. 

The two companies that participated with MITC at the MEDICA show were Maine 

Biotechnology Services and Lighthouse Imaging Corporation, both of Portland. A 

number of other Maine companies were also in attendance, either through their own 

booths or as trade show attendees. 

International buyers visiting the booth included business people from Europe, India, 

Turkey, China, South America, and Taiwan. Maine companies reported meeting 14-18 

new potential distributors and agents. 11 companies involved in the ñBest of New 

Englandò booth have reported a combined $5.5 million in projected sales over three 

years as a result of the show, and Maine companies project $2.3 million of sales.   

Tra de Mission ï October 2009: Gubernatorial Energy Mission to Spain and 

Germany 

This year, the Gubernatorial Trade Mission was industry-

specific, focusing on Maine companies engaged in the wind 

power industry. Spain and Germany were chosen due to their 

high interest in investment in the U.S. and their status as 

world leaders in terms of wind energy production and 

installation. The objective of the Governor and the companies 

and organizations who participated was to establish key 

relationships with Europeôs top firms, to position Maine as the 
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preferred U.S. location for European investment, and to market Maineôs products and 

renewable energy services.  

Representatives from Maine companies included Bangor Hydro Electric Company; Bath 

Iron Works; Cianbro; James W. Sewall Company; Larkin Enterprises; Maine 

Composites Alliance & Maine Wind Industry Initiative; Maine Port Authority; Midcoast 

Regional Redevelopment Authority; Norman, Hanson & DeTroy; Northern Maine 

Community College; Reed & Reed; Perkins Olson; Pierce Atwood; Sargent Corporation; 

Sprague Energy; and Sullivan and Merritt Constructors. 

More than 100 matchmaking meetings were held while in Spain and Germany. These 

sessions were organized by the U.S. Foreign Commercial Service and Wind Expo staff. 

Local industry experts worked for weeks to 

prescreen potential customers for the Maine 

businesses and organizations. Maine 

companies have reported $21 million in 

projected sales over the next 12 months as a 

direct result of these meetings. 

MITC coordinated renewable energy business 

attraction and investment events in Madrid, 

Spain and Bremen, Germany with 

approximately 70 and 110 participants respectively. These events included remarks by 

Governor Baldacci, followed by presentations on the development of the wind industry 

in Maine and opportunities for investment in the state. Maine is home to more than 95% 

of installed wind power in New England and has the highest concentration of Class 5 

wind in the Northeastern United States. Maineôs strong position in the U.S. was not 

previously widely known to the European industry members. 

Follow-up activities also resulted from the meetings held during the Trade Mission. The 

Spanish wind energy groups and the Norwegian company StatoilHydro have both sent 

representatives to Maine as a result of on-going communications.    

REGIONAL T RADE DESKS 

Canada Desk 

MITCôs Canada Desk is based at the Trade Centerôs 

Bangor office, and serves the entire state. Canada is 

Maineôs single largest trading partner, purchasing well over 

$800 million of Maine exports every year. The Canada 

Desk specializes in assisting Maine companies doing 


